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Chart 1: District Interviews by District Enrollment
Size (N=31)
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Chart 2: Existence of Nutrition Policies and/or
Directives (N=30 districts)
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Chart 3: Nutritional Issues Addressed by
Policies and/or Directives
(N=22 Districts)
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Chart 4: Nutrition Issues Addressed by
Policies and/or Directives
(N=22 Districts)
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Chart 5:Business Managers and Food Services Directo  rs Report
Districts Making a Profits from Vending and ALaCa  rte Sales
60% —
@ Profit from Vending
50% Sales (N=30 districts)
m| Profit from A La Carte
g 40% Sales (N=28 districts)
% 30%
S |
S 20%
>
0% ‘ ‘ L B
No Yes Disagreement Don'tKnow Not Applicable
F.AGY @H G7 $
$ ! $ % @ ,F%G 7 , 4 %@
A+ 'G7 A+




%
$ &* 0 %
% ' % "4l
% ! &
% $ %
I$% $ !
r s &* % %

. @7 8%

@'! @

@ mNaeo! @
Y

Chart 6: Vending Machine Revenue: Who controls prof  its?
(N=52 responses from district Business Managers
and Food Service Directors)
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Chart 7: Vending and A La Carte Sales' Impacton US DA
School Lunch Program Revenue
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Chart 8: Does your district have contracts with sof t
drink or fast food companies? (N=30 Districts)
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